Paper / Subject Code: 27913/ New Media and technologiesin Public Relations

Time: 3 Hours Total Marks: 75

Instructions:

1. All Questions are Compulsory

2. All Questions carry equal marks
3. Figures to the right indicate marks

Q1. A. How can organizations measure the effectiveness of their digital media efforts
in PR? (15)
OR
Q1.B. Discuss the ethical considerations when using social media for PR. (15)

Q2.A. How can organizations monitor and measure the success of their SEO efforts
in PR? (15)
OR
Q2.B. Discuss the role of social media in enhancing customer service practices. (15)

Q3.A. What are the challenges and opportunities of using new media for crisis management in

PR? (15)
OR
Q3.B. What is a campaign strategy in the context of PR? Discuss the key components of a
successful PR campaign strategy (15)

Q4.A. How can organizations create visually compelling content for new media platforms? (15)

OR
Q4.B. Explain the importance of social media analytics and data-driven decision-making
in PR. (15)
Q5. Write Short Notes on ANY 3 out of 4: (15)

a. Latest Trends in PR
b. Personalization and customization in PR on global platforms

c. - Ethical considerations when developing and implementing a campaign strategy

=

Measurement and evaluation in assessing a PR Campaign
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